Nestlé Yogurt and Nestlé Mi Vaca

Dairy Partners America (DPA), a joint venture between
Nestlé and Fonterra, acquired Inlaca, the leading
Venezuelan dairy company. The company had the
leading skim milk and yogurt brands: Mi Vaca and
Yoplait. The first brand had to be re-launched with the
Nestlé brand and the yogurt business had its brand’s
license agreement programmed to expire with no renova-
tion possibility. BrandVission had the challenge of
creating powerful packaging identities for each brand.
In addition, for the yogurt line of products, introducing
the Nestlé brand.

BrandVission explored local and global packaging
identities. They were able to present various innovative
and leading edge graphic designs for the Venezuelan
market. With the supervision of Nestlé Switzerland,
Inlaca selected packaging solutions that combined the
freshness, quality and commitment to health of the
Nestlé brand.

Nestlé Mi Vaca and Nestlé Yogurts were successfully

launched in the summer of 2009, and are being widely
distributed across Venezuela.
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