AAPT
Bold Simplicity

AAPT is Australia’s third largest telecommunications
company. It provides great deals for phone, internet and
mobile services - at home and at work. However, it has
been traditionally overshadowed by the heavyweight players
Telstra and Optus.

The challenge for FutureBrand was to reposition AAPT as
a credible telecommunications provider that is easy to deal
with, to two key audiences - consumer and business.

FutureBrand created a new identity based on the brand
essence of Bold Simplicity.

This approach sparked not just a visual change but also a
cultural and operational change. AAPT finally came to see
itself as a very valid, meaningful alternative to its big
competitors. It wholeheartedly embraced the new strategy,
filtering and prioritising solutions for the customer, making
it easy to choose between packages and offers.

Verbal and visual simplicity was delivered by avoiding
the tech-jargon so common in this sector. Boldness was
conveyed by the vibrant colours and matter-of-fact copy-
writing.

The visual identity system was organized around two key
looks. The ‘consumer look’, which is lighter and more
approachable, and the ‘business look’, which is more
sophisticated and serious.

The new identity was introduced in 2009 through
aapt.com.au, the brand’s primary touchpoint, which was
refreshed in collaboration between FutureBrand and
OneDigital.
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Fast. Faster. Fastest.

Find the right Broadband plan for you at aapt.com.au
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PROVIDING BUSINESS
SOLUTIONS NOW MATTER

WHAT YOUR SIZE.
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