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Past Trends.

How are the trend predictions from previous issues of this publication deing? Looking back it seems they
are standing up quite well. For example, Happiness was identified as an issue back in January 2006.
Remember though that major trends don’t change very fast, so most of these historical trends are still
very active today. In other words, don’t ignore these trends simply because they are old.

2008+ Top Ten Trends ( released January 2008 )
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Rhythm & balance
Karma capitalism
Making things
Something for nothing
Industrial provenance
Robotics

Cata visualisation
Reality mining
Eco-exhaustion
Fantasy & escape

2007+ Top Ten Trends (released January 2007 )
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Simplicity

My way

Self reliance
Carbon
Water

Open

Private equity
Low cost
Luxury
Meaning

2006+ Top Ten Trends ( released January 2006 )
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Anxiety
Connectedness
Speeding-up
Mobility
Convergence
Privacy
Nostalgia
Localisation
Authenticity
Happiness
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For. more Information contact www.nowandnext.com
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FutureBrand is a leading brand consultancy within IPG that commands a global presence spanning
24 offices in 18 countries. Partnering with the world’s leading companies, FutureBrand helps its
clients to develop profitable brands both today and into the future. Offering a full range of services
from consumer branding and corporate identity, to brand identity, packaging design and beyond,
FutureBrand works with clients to measure and increase brand value, define breakthrough
brand strategies and create powerful brand experiences. Clients include Cdbury, ABInBev, UEFA,
ArcelorMittal, Microsoft, Intel, Barclays Premier, Nokia, Nestlé, MasterCard, Unilever and Zain.

Adrian Goldthorpe



